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Det Digitale Indre Marked

The Digital Single Market is a single area where
citizens and businesses can access and exercise
any online activity under conditions of fair
competition irrespective of their nationality or
place of residence.




Digital Agenda

Basic Broadband virtually
everywhere — Fast broadband >30
Mbps reaches 54% of EU

Internet access increasingly going
mobile - 36% of EU citizens use
portable devices

70% now use the internet regularly
at least once a week

1,000,000 ICT vacancies by 2015

eCommerce growing steadily, but
not cross-border
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eCommerce paradox

Individuals ordering goods or services online, from sellers from other EU countries, Individuals who are native-born
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European Commission, Digital Agenda Scoreboard



indre marked

* Digital Agenda for Europe
* E-Commerce Communication
* Single Market Act I, II
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1992 0g 2014

* Harmonisering av ulike nasjonale regelverk

* Private barrierer

* Tilgang til plattformer, vertikal integrasjon,

overfgring av markedsmakt
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Viktige forbrukergevinster

* Press pa prisene innenlands
* Bedre kvalitet/kundeservice
* Innovasjon og tjenestemangfold
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European
Commission
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Orientations of the October 2013 European Council

Legislative Public
Digital Single r% osals Data & Invest- Sector Innova-
Market Propo: Cloud ment Moderni- tion
(ongoing) .
sation
Comprehensive National -
approach coordinators Digital gap On.ce-.only Access to
principle finance
European
Cloud New infrx
Partner- (4G, ...) Implement
ship e-Gov, e-
health, e- Link R&D -
Public Skills gap invoicing, Market
Taxation Sector (Grand e-procure-
Information Coalition) ment




European
Commission

The rewards of a comprehensive Digital Single
Market by 2020

Fragmented Digital Single
National Market
Frameworks
4% of GDP gain/10
Years

Cost of non- Total Factor
Europe. Loss of Productivity

growth increased

Stagnatin .
prodguctivi’cg;/ 30.000 jobs/year

500€BL GDP gain
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